President’s Report

November 7, 2008

From the desk of Tracie Kenyon, President/CEO, Montana Credit Union Network

This is an internal publication of the Montana Credit Union Network intended for affiliated CEOs and their official family. For more information, call us at 1-800-745-5546.
· Equipment for Sale Used Commercial shredder, approximately 8 years old.  Strip shreds (no cross-cut).  As is…no guarantees or warranties.  Currently needs a $300 part replacement.  Free to any credit union that will pick it up or arrange for pick up.  (Probably needs 2 persons to move it, can be transported in a pickup truck.)  For questions or to indicate interest, please contact Kim Haloupek (Great Falls Teachers FCU) at 727-7300.
· Cooperative Principle:  Social Goals   Last week we looked at the operating principles (available here) related to service to members, reminding us that although we are not-for-profit, we are not a charity.  Building financial strength is important, while at the same time providing services that benefit all members without being of detriment to others.  
This week we look at the operating principles relating to social goals.  This area of the operating principles addresses ongoing member education, cooperation among cooperatives, and social responsibility.  

“The promotion of thrift and the wise use of credit, as well as education on the rights and responsibilities of members, are essential to the dual social and economic character of credit unions in serving member needs.”  Education goes beyond helping the member with their financial situation.  Our founding principles include education not only to members but to the general public on the principles of credit unions.  How many in your community don’t understand what credit unions are all about?  Is education on the credit union difference part of your marketing and advertising efforts?  

“Credit unions…actively cooperate with other credit unions…in order to best serve the interests of their members and their communities.”  As your trade association, we love this one.  How rewarding it is for us to see strong partnerships between member credit unions to make their community a better place.  Just a couple examples – five credit unions working together to sponsor free tax filing sites in Butte.  Four CUs in Missoula and three CUs in Helena partner to bring matched savings accounts to women survivors of domestic violence.  The CUs in the Midland Empire Chapter are working together to provide financial education classes twice a year in Billings.  These are just a few examples…many more exist.  Cooperation among cooperatives in Montana is alive and well!  When you are working on an outreach project, keep this principle in mind.  Is there an opportunity to bring other credit unions into the project to better serve your community?  

And finally, on social responsibility:  “CUs seek to bring about human and social development.  Their vision of social justice extends both to the individual members and to the larger community in which they work and reside…Decisions should be taken with full regard for the interest of the broader community within which the CU and its members reside.”  This is interesting because it places an emphasis not only on your members but the whole community.  Each credit union that invests in the Community Investment Fund helps support programs that reach well beyond your members, such as the www.MontanaFreeFile.org public awareness campaign, consumer education at www.MontanaCreditUnions.coop, and partnerships on state-wide programs such as the Student Assistance Foundation’s College Goal Sunday and MSU Extension Service’s Retirement Calculators.  

The next issue will be the final words on credit union cooperative principles and suggestions on how to apply them to decisions you make at your credit union.
· In Compliance...  NCUA has distributed 5 new blue insurance signs and placards denoting $250,000 coverage and 100 new “Your Insured Funds” and “How Your Accounts Are Federally Insured” brochures to each federally insured credit union. Additional signs, placards and brochures can be ordered from NCUA Publications, (703)518-6349 or online at http://www.ncua.gov/Publications/pub_avail/pub_avail.html. Credit unions can also download revised signs and placards in various formats via the Share Insurance Toolkit (here). The Share Insurance Estimator is also updated and available. Credit unions are encouraged to post a weblink to the NCUA Insurance Toolkit in a prominent location so members have quick access to up-to-date insurance information.
The NCUA AIRES exam questionnaires on Red Flags and Address Discrepancies were released late last week. These checklists are not only the best insight to questions your examiner will ask on your program, but also a good checkpoint on how thorough your policy and program are. Remember that both federal and state chartered credit unions were expected to be in compliance by November 1, 2008 on this topic!
The Compliance Question of the Week is “How is the credit union expected to respond if we receive a notice of address discrepancy on a credit report?” Find the answer to this and many more compliance issues online at www.mcun.org.  
· Do Your Members Know The Federal Reserve Board alerted the public recently to instances of questionable solicitations aimed at consumers that promise access to personal loans through a nonexistent Federal Reserve lending program.  The scam tells individuals they can work through a broker to access a Federal Reserve program that extends sizable secured loans to consumers. It encourages them to deposit large sums of money into an account, under the guise of a security deposit, to receive the purported loan.

Take this opportunity to educate your members and advise them that the Federal Reserve is not involved with the solicitations and does not directly sponsor consumer lending programs. Urge your members to verify the legitimacy of potential service providers before entering into a business transaction. Encourage members seeking personal finance options to do business only with reputable lenders, such as credit unions, and shop around for the most favorable loan terms.
For more information, direct members to the Federal Reserve Board Consumer Help Center or call the Federal Reserve Board Help Center at 1-888-851-1920.
If you would like more information on providing consumer education for your members, please contact Karen Smith at MCUCD – karen@mcun.org. View this week’s ‘Consumer Tip of the Week’ on the MCUCD website at www.montanacreditunions.coop.  

· Philosophy in Action I want to introduce you to William Mansfield, an employee at Helena Community CU…William is from Liberia, a country devastated by civil war.  To assist the children of his homeland, he has created an organization called Children and Youth Development Foundation International.  Through this organization, money is raised to assist African children orphaned by the continuing strife in their country.  The dollars purchase food, clothing, and school supplies.  To find out more log onto http://chiyodevfi.org/.  Any contributions can be sent to Children and Youth Development Foundation International PO Box 5685, Helena, MT 59604. 
· Parting Shot As promised, I took Kylie to the polls on Tuesday.  She already had an “I Voted” sticker from school indicating participation in her classroom’s version of the Presidential election (where John McCain won), so her additional two stickers (mine and hers from the election official) made her look like the “vote early and vote often” joke I attempted last week.  It was great fun to see her delight at casting a ballot – she had lots of questions about the process (Why did we put it – the ballot – back into a folder?  What does “for” and “against” mean? Why is Ralph Nader running for president again? – Okay, I made that one up).  I love this country!
